
Delivery & Monetization Ecosystem for Platforms, Content Owners & Linear Broadcasters



Empowering Content Studios, Content 

Creators, & Television Broadcasters:    

              Best in Class Monetization, 

No Distribution Fees, No Creative 

Boundaries and more than >Triple the 

earnings of            !
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1. 100% ad- fill for a great audience experience & maximised revenue,

2. Lion share (80/20) of gross ad revenues go to content owners and broadcasters,

3. Launch your episodic content & linear channels in 7 days,

4. Monetization revenues can be paid within 45 days,

5. No SSAI & Ad - tech charges for broadcasters,

6. Transparent revenue & audience data dashboard,

7. No Platform Connection Fees across all CTV partner platforms,

8. Global Content structures with GEO blocking & localised ads,

9. No content or channel selection process, all services accepted, always,

10. Live event broadcasting, radio, movies, episodic & podcasts welcome,
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If your CTV Ad-Ops provider is taking 

more than 15% commission*,  not 

paying in 45 days and not delivering a 

100% fill then you need to change 

FAST & use the                

* Live Revenue Dashboard included free

* No Fees for SSAI or Live Dashboard Tools
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Type of 
Origin Media

Ad Fill
%age

DSP
Revenue 

Share
(%age)

Ad-Exchange
Revenue 

Share
(%age)

SSP
Revenue 

Share
(%age)

CTV
Platform
Inventory 

Share

CDN/SSAI
Technology

Costs
($/hr)

Content
Distributor or 
FAST Channel 

Operator

Average 
CPM 

including 
unfilled

Annual 
Revenues 

(CTV Average 
Channel Audience is 
30k hrs/viewed/day)

Linear CTV
AVOD

Sponsored VOD

Ad-pod 
Ad-fill Success

(35%)
Various DSP
$25/CPM

Various Adx
(20%)

Various SSP
(20%)

TV Platform
(50%)

PO/CDN/SSAI
($0.05/hr)

3rd Party
(30%)

$2.80cpm
Approx 11% 
of Gross Rev

Cost - $600k
Rev - $806k

Earn - $208k
Rate - $0.02/hr

AVOD
SVOD

Sponsored VOD (80%) $20/CPM
(25%)

(45%) Included

$8.80cpm
Approx 

35%/gross

Cost - $0k
Rev - $900k

Earn - $900k
Rate - $0.09/hr

YOUR OWN 
O&O APP FOR 
TV & CONTENT

In-house
Platform

Team
(50%)

Various DSP
$25/CPM

Ad Exchange
(20%)

Various SSP
(20%)

No cost on
O&O PO/CDN/SSAI

($0.05/hr)

Owned & 
Operated
Platform

(0%)

$9.60cpm
Approx 

50%/gross

Cost - $600m
Rev - $2.3m

Earn - $1.7m
Rate - $0.14/hr

Linear CTV
AVOD/SVOD
Subscription

Sponsored VOD
Live Events

Dedicated
(85%)

Various DSP
$25/CPM

(15%)
+ Sponsorships

TV Platform
(20%)

PO/CDN/SSAI
($0.03/Hr)

$15cpm
Approx

66%/gross

Cost - $360k
Rev - $4.1m

Earn - $3.7m
Rate - $0.30/hr

Comparing Content Monetization Revenue Models



Example CTV Revenue Model for Broadcasters

Number of people who watch the channel annually:   = 100,000

Avg Number of hours watched per person per year  = 200 hours (4 hrs per week)

Total Hours watched per content channel  = 20m hours/year

Avg Advertisements delivered per year   = 24 x 20m/hrs = 480m Ads/year

Average Sale rate including unsold   = $15.00 NET CPM

Forecasted Revenue Generation from Advertising  = $7.2m per year

Forecasted Revenue from Sponsors & Prod/Placement = $2m per year

   Estimated Total Earnings = $9.2m per year

   Estimate Technology Fees = - $600k per year

        (20m hours x 3GB/ hr  x $0.01/GB)

   

ñBetter Content Channels + Audience Marketing = More hours watched = More Revenueò



How do we fill 100% of Advertising Slots?

Advertising Level Avg CPM

Level 1 ς Metadata Hyper-Targeted $45 CPM Trading on pre-break Metadata

Level 2 ς Targeted Direct to Audience $35 CPM Hyper-Local & Genre Targeted

Level 3 ς Programmatic Ads $22 CPM Video ads from DSPs

Level 4 ς Addressable Advertising Campaigns $20 CPM Direct Addressable TV Campaigns 

Level 5 ς Content Marketing Campaigns $15 CPM Network based content marketing

Level 6 ς Run of Network (RON) ς Back-fill $12 CPM Remanent buying for generic brands

Level 7 ς Call to Action & Promo $0-$5 CPM Call to action and affiliations

View TV stands apart because we do not depend on programmatic advertising. While programmatic delivers strong yield mechanics, it 
fails to meet the revenue expectations of CTV, broadcasters, and premium content owners due to its lack of guaranteed fill.

View TV has developed a solution that gives each broadcaster the efficiency, control, and predictability of an in-house sales team - 
without the associated overhead - by distributing operational costs across customers in a highly efficient way that delivers performance.T
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On-premise TV Service

Managed Services

Cloud-Playout Platform

Video Content Library

CTV Platform Distribution

CTV & Video Ad-Exchange

View TV Cloud Platform

View TV App Market

                  TV Platform

CTV OEM Platforms

In-Car Entertainment

Legacy FAST Platforms

TV & Video Linear Feeds

DOOH Signage & TV

Radio Station/Podcasts

Webcams/Live Events
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Movies & Episodic 
TV Archives

Managed or Self -
Service Playout

Connect Existing 
Linear TV Channels

Connect existing 
Local TV Channels

Pod Cast
Services

Connecting Visual 
Radio Services

Live Webcam and 
DVR Services

Live - Events, 
Webcams & Shows

Ad- funded & 
Subscription

Ad- funded & 
Subscription

Ad- funded, 
Transactional & 

Subscription

Ad- funded & 
Subscription

Ad- funded & 
Subscription

Ad- funded & 
Subscription

Ad- funded, 
Transactional & 

Subscription

Ad- funded, 
Transactional & 

Subscription
Delivery and 

transmission of 
video on demand 
assets monetized 

via ad - funded 
technology and 

subscription fees

View TV Studios 
manage produce or 

mentor channels 
using broadcast 

grade cloud playout 
for content owners 

and brands

Taking existing 
channels from on -

premise or 3 rd Party 
Cloud Playout 
Solutions and 
monetizing to 

audiences

importing Local TV 
Streams from 
various onsite 

locations via SRT for 
distribution and 

monetization

Monetizing PodCast  
episodes across 
series including 

sponsorships and 
product placements

Producing live Radio 
Stations and 
companion 

webcams into a 
single feed, 

replacing audio 
advertising breaks 

with video ads

Delivering Surf 
Cams, Traffic 
Cameras and 

Weather Services as 
a single television 
channel with full 

monetization

Broadcasting and 
Monetizing Live 

Event Streams  from 
Concerts, Sporting 
Events and much 

more with In - video 
and ad - pod 

monetization
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Once a channel is part of the view tv network it can be delivered to all platforms easily using point to point hls integration delivering ads and reporting live audience data




